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TOURISM STATISTICS



28%29%35%77%23% 37%24% 33% 27%

Long-haul Short-haul

73%70%65%23%77% 63%

Long-Haul 
Markets

9,105,827
(24%) 

9,015,157
(23%) 

2,457,305
(37%)

331,312
(77%)

3,883,824
(35%)

7,972,258
(28%)

5,529,924 
(27%)

9,629,399
(27%)

10,622,000+
(27%+)

Short-Haul 
Markets

29,072,367
(76%) 

30,901,094
(77%)

4,234,269
(63%)

96,557
(23%)

7,269,202
(65%)

20,177,758
(72%)

15,074,779
(73%)

26,282,384
(73%)

28,378,000
(73%)

Total 38,178,194 39,916,251 6,691,574 427,869 11,153,026 28,150,016 20,604,703 35,911,783 39,000,000+

30%35%77%

COVID-19 

27% 27%

73%

2021 2022 Target
2024

2023

2019 2020 2021 2022
2024

Jan - 31 Jul2018 2023

Long-Haul and Short-Haul Visitors
in 2018-2025

23% 37%

76%

24%
2018 2019 2020 Target

2025

Target 
2025*

Target 
2024*

Sources: 2024 Statistics Economics Tourism and Sports Division .
*target: TAT Marketing Strategy Division as of 29 July 2024

(%) Shares of Foreign Tourists

Probability 

Value
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Long-haul Short-haul

Long-Haul Markets
652,594

(35%)
624,518
(33%)

160,489
(45%)

59,584
(61%)

280,000
(48%)

536,468
(39%)

696,788
(38%)

869,200
(39%)

Short-Haul Markets
1,223,543

(65%)
1,287,290

(67%)
194,878
(55%)

38,502
(39%)

309,000
(52%)

835,269
(61%)

1,121,881
(62%)

1,362,800
(61%)

Total 1,876,137 1,911,808 355,367 98,086 589,000 1,371,737 1,818,669 2,232,000

Long-Haul and Short-Haul Receipts 
in 2018-2025

COVID-19 
2018 2019 2020 2021 2022 Target

2024
2023 Target

2025

By: Europe Americas Middle East and Africa Markets Group

62%61%52%39%67% 55%

38%39%48%61%33% 45%

65%

35%

61%

39%

2019 2020 2021 2022*
Target 
2025**2018 2023*Unit: Million Baht

Target 
2024**

Remarks: * 2022-2023 Receipts are Trending Numbers 
*target: TAT Marketing Strategy Division as of 29 July 2024

(%) Share of Tourism Revenues

By: Europe Americas Middle East and Africa Markets Group
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Value





  EUROPE  

684K
614K

430K

264K
386K 377K 308K 430K

705K

281K

660K

816K

AMERICAS 118K 117K 120K
100K

85K 94K 96K
74K 73K

97K

147K
160K

MONTHLY TOURIST ARRIVAL 2019/2023/2024

Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec

867K
832K

748K

499K

327K 309K

147K

Jan - Jul 2024
2023
2019

Jan - Jul 2024
2023
2019

139K
136K

109K
97K 107K

164K

135K

150K
130K

111K 118K 113K
90K 87K

117K

165K
176K

871K

814K
703K

503K

275K

284K

418K 403K

285K

448K

671K

854K

449K

106K
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Source: TAT-Intelligence Center



Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec

8.1K 7K
8.6K 9.4K 8.7K 9.4K 10.3K 10.2K 10.5K 10.6K 10K

18.2K

26K 19K
26K

42K

67K 87K

50K 44K 45K 47K
 MIDDLE 

 EAST 

  AFRICA  

31K

63K 58K
38K

73K 66K

118K

9.7K
9.6K

Jan - Jul 2024
2023

Jan - Jul 2024
2023

2019

2019

59K 45K

59K

57K

21K

64K

104K
94K

55K 60K
48K 60K

9.6K
11.2K

11.2K

13.2K13K
12K

16K 15K
13K

17K
15K

16K

18K 17K 16K

29K

MONTHLY TOURIST ARRIVAL 2019/2023/2024

112K

171K

13.4K

Probability 

Value
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Source: TAT-Intelligence Center



TAT Dubai

Saudi Arabia 131,839

U.A.E. 94,761

Oman 58,133

Kuwait 50,808

Iran 36,711

South Africa 35,652

Qatar 26,050

Bahrain 17,590

Ethiopia 10,050

Egypt 8,929

Jordan 7,690

Morocco 6,030

Yemen 5,603

Lebanon 3,286

Iraq 2,805

Kenya 2,675

Syria 2,645

Tunisia 2,381

Algeria 1,649

Palestine 1,592

Nigeria 1,040

Libya 369

Total 508,288

 TAT Los Angeles

Brazil 33,184

Mexico 21,877

Argentina 14,643

Chile 10,862

Colombia 6,780

Peru 4,508

Uruguay 2,068

Ecuador 1,147

Costa Rica 1,091

Guatemala 537

Panama 408

Bolivia 385

Paraguay 285

El salvador 284

Honduras 212

Nicaragua 85

Belize 77

Guyana 47

Total 98,480

TAT Chicago

Canada 147,983

TAT New York / Chicago / Los Angeles

U.S.A 588,585

Europe 4,027,782 PAX

The Americas 838,758 PAX

Middle East* 585,488 PAX

Africa** 77,896 PAX

1 Jan - 31 July 2024
Long-haul MarketsLong-haul Markets

Total 5,529,924 PAX
*Including Israel
**The number of other Africa countries
= 20,068 PAX

Source : Immigration Bureau and
 Tourism Authority of Thailand as of Aug 2, 2024

By  : Europe America Middle East
and Africa Markets

Probability 

Value

https://afsthailand.org/countries/ecuador/
https://www.immigration.go.th/


SUMMER SLOTS 2019/2023/2024 NUMBER OF FLIGHTS
REGION 2023 20242019 2019 / 2024

%Resumption
2023 / 2024

%Resumption

Asia Pacific

Middle East 

Europe

Oceania

Africa

Americas

TOTAL

245,265

11,252

13,348

3,395

1,143

-

274,403

190,087

13,407

11,572

3,095

532

1

243,844*

15,825

13,779

3,839

930

30

 99.42%

 140.64%

 103.23%

 113.08%

 81.36%

-

 128.28%

 118.04%

 119.07%

 124.04%

 177.81%

-

218,694 278,247 101.4% 127.23%

Summer : 30 weeks April-October 2024
Source: CAAT as of 5 July 2024 Remark: Charter flights are excluded
By: Europe Americas Middle East and Africa Markets Group
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Value





ภูมิภาค TOTAL

Americas 0.96 0.97 0.96

Europe 0.91 0.76 0.85

Asia Pacific 0.84 0.80 0.82

Africa 0.78 0.82 0.80

Middle East 0.83 0.73 0.79

Oceania 0.72 0.78 0.75

Total 0.85 0.79 0.82

LOAD FACTOR 2024

Remarks  1. Data source from AOT, DOA, PG and UTP.   
             2. Load Factor of Flight to Airports of PG calculated from Seat Capacity based on information from Cirium: Fleet Analyzer Module.

ไตรมาส 1
(ม.ค.-มี.ค. 67)

ไตรมาส 2
(เม.ย.-มิ.ย. 67)

Remark: Conversion from percentage (%) to decimals

Source: CAAT as of 19 July 2024
By: Europe Americas Middle East and Africa Markets Group
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hlhl

hlhl

hlhl

hlhl

hlhl

hlhl

hlhl

Doha - HKT 21 flights/week

56 FLIGHTS/WEEK

hlhl

Doha - BKK  35 flights/week

hlhl Daily flights
BAHRAIN - BKK

hlhl

3 flights/week
AMMAN - BKK 

9 FLIGHTS/WEEK

JEDDAH - BKK 6 flights/week
RIYADH - BKK 3 flights/week

Dubai - BKK 35 flights/week

2 flights/week
TEHRAN - BKK

MUSCAT - BKK/HKT Muscat - BKK  7 flights/week
21 flights/week Muscat - HKT  4 flights/week

32 FLIGHTS/WEEK

KUWAIT CITY - BKK  

63 FLIGHTS/WEEK

ABU DHABI - BKK/HKT
21 flights/week

Dubai - HKT 14 flights/week

Dubai -  UTP/KBV
 14 flights/week

SHARJAH - BKK/HKT
15 flights/week

Daily flight

Source: TAT Dubai 
as of 27 Aug 2024

By: TAT Europe Americas Middle East and Africa Markets Group

hlhl

JEDDAH-HKT
RIYADH-HKT

6 flights/week
(start from 2 Dec 24)

UPCOMING FLIGHTS 
IN WINTER 2024

Probability 

Value



MIDDLE EAST MARKETS
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Source: TAT-Intelligence Center as of 27 July 2024

22K

Tourist Arrivals January - July

MIDDLE EASTMIDDLE EAST
TOURIST ARRIVALSTOURIST ARRIVALS

By: TAT Europe Americas Middle East and Africa Markets Group

97K

132K

78K 73K

95K

55K
46K

58K
50K

42K
51K
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WELLNESS HUB



43.5%

2-4 Times
31.4%

First Visit
25.1%

Experiences in Thailand

baht/person/trip

Top 10 destinationsWays to book a trip

TO/TAs Booking via
Airline

Bangkok
Chonburi
Surat Thani
Phuket
Chiang Mai
Krabi
Udon Thani
Nhong Kai
Prachuap Khiri Khan
Trat

 1 
 2 
 3 
 4 

By: Europe Americas Middle East and Africa Markets Group

(JAN-JUN 2023)
Length of stay

10.39 
nights

Main Factors to Visit Thailand

Spending per trip

105,938

Booking via
Hotel

 5 
 6 
 7 
 8 
 9 
10

89.12%

Online
booking

31.42% 29.98% 28.75% 19.10%

43.74% 42.71% 37.58%

HEALTH & WELLNESS

Thai food
and drinks 

Variety of
attractions

Medical Care
& Treatment

More than
5 times

Source: TAT Intelligence Center Progress Report

Probability 

Value



46.5%

2-4 times
27%

First Visit
26.5%

Experiences in Thailand

91.08% 54.59% 34.43%baht/person/trip

Top 10 destinationsWays to book a trip

TO/TAs Booking via
Airline

37.80% 18.11% 15.49% Bangkok
Chonburi
Phuket
Surat Thani
Chiang Mai
Krabi
Sa Kaew
Chiang Rai
Prachuap Khiri Khan
Rayong

 1 
 2 
 3 
 4 

By: Europe Americas Middle East and Africa Markets Group

(JAN - JUN 2024)
Length of stay

12.57 
nights

Main Purpose of visiting Thailand

Spending per trip

113,059

Booking via
Hotel

 5 
 6 
 7 
 8 
 9 
10

72.81%

Online
booking

40.68%

HEALTH & WELLNESS

Thai food
and drinks 

Variety of
attractions

Medical Care
& Treatment

More than
5 times

Source: TAT Intelligence Center Progress Report

Probability 

Value



THAILAND WELLNESS HUB
ANDAMAN WELLNESS 

ECONOMIC CORRIDOR (AWC)
THAILAND WELLNESS COAST

HUA-HIN CHA AM

Increasing the competitiveness
of health tourism in 6 Andaman
provinces, consisting of Phuket,
Krabi. Phang Nga, Ranong, Trang
and Satun

This is to recover the economy
after the pandemic and to
enhance the capacity of the
health business to support the
high growth in health tourism
services.

Hua Hin and Cha Am to be
internationally recognised as a
health and wellness destination,
which officials hope will attract
high spending tourists and
boost the local economy.

Sources: SawasdeeThailand, Hua HinToday
By: TAT Europe Americas Middle East and Africa Markets Group
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