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SET... [THE] ROLE MODEL
FOR BUSINESS,
FOSTERING FRUITFUL &
MEANINGFUL GROWTH
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“SET DNA”

@ Leadership

® Proactive

................... 9 Proficient
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VISIONARY DRIVEN INNOVATIVE
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PROFESSIONAL EFFICIENT HIGH
PERFORMANCE
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Brand Promise for sustainable growth
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Our Vision
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To Make the Capital Market “Work” for Everyone
The Capital Market is an integral tool for economic growth, and should not be privileged to only some.
Hence we work hard to ensure the capital market benefits all stakeholders both directly and indirectly.
We believe that good business growth will lead to national strength and this in turn leads to

the betterment of society. This is what we envision and are committed to.
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To “plant” state-of-the-art financial
Platform Development that is both

innovative and accessible to

our customers locally,
regionally and

globally.
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To innovatively “grow” Product
Development that is not only caters to
market needs but also resonates the

sustainable growth.
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Our Mission
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To “foster” People Development
to ensure that our people will be best equipped with

business competencies and professional integrity.
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To “implant” an Inclusive Growth Approach that will
enable us to perform as the best business

partners and social supporters.
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To continuously “cultivate” ourselves and our stakeholders
by investing in Knowledge Management creating, sharing and

J generating knowledge as part of an intangible asset.
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This is “SET”

ToMake Market “Work” for Everyone

( )
Sustainable wealth

A

Economic impact

Fund

Investment \, bilization

PLATFORM

A

2 B 4

-

Social consciousness
VN

Social impact

* ESG

e Social Enterprise
e Startup

e Public at large

e Financial literacy

INCLUSIVENESS

~

A

Positioning : Cultivator with integrity

Promise : Opportunity platform for sustainable growth of capital market-society-country
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Passion : SET... [The] Role model for business, fostering fruitful & meaningful growth

SET DNA :  Leadership Proactive Proficient Partnership Sustainable
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